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The Campaign
Short-form

Two stylized video commercials 
that bring The Ripped Bodice’s 
In-Store and Book Box 
experience to life for TikTok and 
Instagram viewers.

Website

Rework the “Read, Romance, 
Repeat” website to reflect the 
in-store aesthetic and more clearly 
portray Book Box subscriptions by 
providing UI assets for the website 
and professional photography of 
the store and boxes.

New Additions

New additions will be implemented for 
the store to increase exposure of the 
book box.



Short-Form Videos - Stylized Ads

● 30 seconds to 1 min each.
● High-production values - Cinematic.
● Tailor-made for vertical formats (Tik Tok and Instagram Reels) 

V1: The Store
● “Stages of Love on The Ripped 

Bodice” 
●  Narrative-based: Showing a 

person go through stages of 
life and love as we show off 
the space, its uniqueness, and 
its appeal to “Romance” lovers.

V2: The Book Box
- Making it a must get product 

through appealing visuals and 
style.

- Product Commercial: A 
hyper-creative unboxing.  



Short Form Video - Book Box Content Specific Video Guide

● Track trends with monthly updates by TMG throughout semester
● Video Concept Guide

Video Concept Inspiration Video Execution Ways to reuse

PACK A BOOK BOX 
WITH THE RIPPED 
BODICE

“PACK MY CARRY 
ON WITH ME” 

Quick clips, stop 
motion style, 

- Monthly with different 
book boxes, 
- slowed down with no 
music, more “ASMR” 
style

https://www.tiktok.com/t/ZTRQScTsC/
https://www.tiktok.com/t/ZTRQScTsC/


Website specific slide

○ Figure out specifically how to redesign the website

- As requested, the book subscription website will be the one that is redesigned 
- Working with the current shopify template and storefront that is already established, so not as much work needed for lea and 

bea 
- In terms of specific redesign: 

- Work with RP designers to create elements that aesthetically pleasing, that will be given to lea and bea to 
incorporate  

- Update current pictures of storefront and book boxes that are on the website



New Additions

● Improved in-store book box advertisement
● “Ripped Bodice After Hours” Valentine’s Day Event

○ Evening event to promote book box
■ buy a book box, give a book box

○ Gauge interest and logistics for other events



BUDGET






